
Branding

A. Listen to the definitions and choose the correct answers:
a – awareness
b – economy

c – loyalty
d – positioning 

e – identity
f – image 

g - premium

 B. Match the advice for building a brand with the statements below

1 – Decide on your brand's target audience
2 – Define your brand's mission statement
3 – Research brands in the same industry 
niche
4 – Outline the key benefits and qualities 
your brand will offer
5 – Creeate a brand logo and tagline
6 – Form your brand voice
7 – Integrate your brand into every part of 
the business

A – Everything from your brand's logo to its personality should 
reflect your aim.
B – hire a professional creative agency to help you build your  
brand.
C – The key is about being specific. Figure out what your 
consumer's lifestyles and behaviours are like.
D – Think about what value you can provide to improve customer's
lives.
E – This is how you will communicate with customers, and how 
they will respond to you.
F – You need to make your brand stand out. Know what the big 
brands are doing but don't try to copy them exactly.
G – Tour brand should be visible and be reflected in everything that
is seen, heard or read by your custumers.

C. Listen to the information about Nike and fill in the table:

Logo designed by

Logo price

The brand's first name

The brand founded by

Date founded

Number of sold items during the first year

First year sales revenue

Revenue in 2017

Year's growth in %

2017 marketing expenses

People used in advertisements

Ads focus on

Nike's innovations

Additional items sold

Brands owned

Year of website launch



Market research

A. Read the text and choose the correct heading for each paragraph:

a. Exploiting new market opportunities
b. Improving return on investment
c. Forecasting
d. Reducing the level of risk
e. Understanding the market

B. True or False?



C. Match the words from the text to get collocations:

D. Match the words from the text to get collocations, then match them to their definitions:

E. Listen to the conversation between Tom, a marketing student and intern at a large chocolate 
manufacturing company, and Carla, the marketing manager. Carla will be talking about different stages of 
the marketing research process. List the stages (7).
1. _____________________________________________
2. _____________________________________________
3. _____________________________________________
4. _____________________________________________
5. _____________________________________________
6. _____________________________________________
7. _____________________________________________

F. True or False?


