ING3
TED TALKS : « Beware online filter bubbles » - Eli Pariser, March 2011.
Before you watch
Match the words below to their definitions.

	shift      tailor     struggle       gatekeeper       feed         curate     relevant     browser     sweep     query      broadcast


a) a way of sending data over the Internet that provides users with content that changes often, especially on a blog 

b) having ideas that are valuable and useful to people in their lives and work 
c) a change in position or direction 
d) a program that lets you look at or read documents on the World Wide Web 
e) to make or adapt something for a particular purpose, a particular person 
f) a question, especially one asking for information or expressing a doubt about something 
g) a hard fight in which people try to obtain or achieve something 
h) to send out programmes on television or radio 
i) a person, system, etc. that decides whether someone or something will be allowed, or allowed to reach a particular place or person 
j) to move suddenly and/or with force over an area 
k) to collect, select and present information or items such as pictures, video, music, etc. for people to use or enjoy, using your professional or expert knowledge 
While you watch

Watch the talk and write your answers to the questions below. You will watch the talk twice.

1. What did Eli think of the Internet when he was growing up? 
2. Where did he first notice the shift in how information is flowing online? 
3. What happened to his conservative friends’ links?
4. What’s Eli’s explanation for this? 
5. What does Google look at to personally tailor your query results? 

6. How did Daniel and Scott’s pages differ when they Googled “Egypt”? 
7. Give examples of other companies that are doing this kind of personalization. 
8. What’s a filter bubble? 
9. What’s problematic about it? 
10. What did researchers at Netflix notice? 
11. What does he mean by a) information vegetables? b) information dessert? 
12. What does he mean by “a passing of the torch from human gatekeepers to algorithmic ones”? 
13. According to Eli, what’s the problem with algorithms as opposed to humans when it comes to editing? 
14. What does he want the people who have helped build the Web to do? 
After watching

Discuss the following questions and forum comments:

1. Are you aware of having an online filter bubble? If so, what characterizes your bubble?
2. Have links on your Facebook page ever been edited out without your being consulted? If so, which ones?

3. Do you see any advantages to having an online filter bubble? If so, what are they?

4. Would you rather the information you access were filtered by humans (as with TV and radio broadcasts) or algorithms (as with online filter bubbles)? Explain your answer.

5. Do you think it is possible for algorithms to have “embedded ethics”? If so, who should decide what these ethics are? What ethics would you embed into algorithms?

6. How can we make companies like Google, Facebook and Yahoo News give us more control over what gets into our online filter bubble?
“Public Service? Democracy? Common Sense? More like incitement, inflammation, propaganda and fomenting vandalism. Google and all search engines could have liability and be sued. They should be. Stop this now. It is essential.”  
“The internet is far too large to be able to show us all of it. Editing is necessary... it's only a pity that we can't choose. Or can't we: if we click on a certain kind of link, we increase the chances of similar links appearing in subsequent searches. Click on junk food, you get more junk food. Click on smart stuff, get more of that. So take control of your internet censorship right now.”
“It's not mentioned here, but I think it's all about the money...the more "they" know about you, the more you see only the information "they" want you to see, and so you are unknowingly guided to only the things you like and are interested in and maybe want to buy...a very good way to convince advertisers where to target their advertising dollars.”
“I understand his argument about "information junk food", however if you think about the idea of a personalised web experience, those who are naturally impulsive will be impulsive, whereas those who are naturally restrained will not ... personalisation isn't going to effect the behaviour, it is just going to make what we naturally﻿ do more efficient.”
