ING1 PAU
MARKETING MEETING ROLEPLAY

For the oral assessment mark for the semester, students are required to simulate a marketing meeting. See the “Caferoma Case Study” document for information about the subject of the meeting.

Organisation of the meeting 
The class must divide into 5 groups of 4 students and 1 group of 3 students.

Five meetings will take place on 29th February and one will take place on 7th March.

Objectives

Using the information contained in the “Caferoma Case Study” document, as well as any ideas of your own, students must prepare to simulate a meeting to decide what actions are necessary to stop the company’s decline in market share and to increase profits. Your team must decide on a clear action plan by the end of the meeting.
Each meeting roleplay should last 15 minutes (max 20 minutes), and students should try to share their speaking time equally. One person must take the role of the chairperson and lead the meeting. You may bring brief notes to the meeting, but please remember that this is above all a speaking activity, so you should not simply “read from your notes”!
Assessment

Each student will receive an individual mark for their participation in the meeting, which will contribute to your continuous assessment mark for the semester.
You will be marked according to the following criteria:

· Content: Do you know the subject well? Do you offer creative suggestions?

· Language: Do you demonstrate a wide range of specific marketing and advertising vocabulary? Do you speak fluently and accurately?

· Interaction: Do you question the other participants or react to what they say? Do you answer other participants’ questions?

